= ISSUE THEMES FOR ADVERTISERS =

J A N UA R Y F E B R UARY

Published and mailed in December, this issue offers an unusual One of the biggest issues
three-for-one value for advertisers who take a quarter page or of the year with
larger. Besides a special discount rate, advertisers will special sections on

also have a photo of their stallion featured in a center- ra U e l, C a m p S) TRAVEL, C AMl_)S,

fold photo index with brief particulars printed LLEGE h
t a l l L beneath the photo and they or their and Cec‘),ery givsr:;’;zr

stallion will be featured in one or more & COl l e g e S receiving an

news articles in the issue. Full page advertisers will have one i :
of their stallions featured in color on Page One. (Advertiser individual article.
must supply good quality color print.)

. J]) M A R CH A P R 1L
arn 8 & E q u Lp ment A comprehensive roundup of spring and
h O w summer shows, clinics and other events.
Traditionally one of the largest of the year, this issue offers Each ad for an event is
heavily discounted rates to advertisers of barns, trailers, P > suppor.ted by a news
tractors, fencing, farm equipment and other goods and r e U Le w S article providing
services in high demand as spring approaches. additional details.

J U N E

- Normal distribution of over 18,000 is

p rl n g This issue is designed to help e Uon increased to 23,000 for this blockbuster
readers find businesses that issue, always the largest of

help with clean up and H S h the year. It is filled

C l e an up repairs on barns, fencing, Or Se 0 with advance articles

homes and landscape. on the largest outdoor show in the United States, including photos
Discounted advertising rates and and articles about shopping at the show's exclusive shops.
editorial support for advertisers. This issue carries a complete show program.

J U L Y A UG UST

. . This issue is devoted to articles and photos on some of the
An issue devoted to articles . - .
choicest horse properties for sale in the Dela-

l h & designed to help riders keep e a l ] .
- ware Valley and its environs. Generally
ea t themselves and their horses featuring at least 15 to 20 properties

°, fit through the hot summer S " .
ranging in price from $500,000 to
Nutrition "o a popar veiice Estate e o ino .
. Or advertisers ol a wide stories in this issue go far beyond the ability of one ad to convey
range of equine health and nutrition products.

the features and backgrounds of these outstanding properties.

S EPTEMBERBBMNOCTOBER

With the indoor showing season just around the corner, this

issue is keyed to advertising , ’ y 7
1 & Winter e Lraining for Competition
a Lnter on shows, clinics and The Delaware Valley boasts some of the finest trainers and

other events of the fall training facilities in the world and is host as well to top

P reoviets and winter season. Full competitions in the major disciplines of show jumping, eventing
editorial support for and dressage. This issue is a guide to the best for those who
advertisers of events. want to begin competing or move up in class.
N O VEMBE R D ECEMBE R
An issue designed to help Published and mailed in early November,
e t Ready readers winterize themselves, this issue includes a special Gift Guide
horses and their property. O l Lday section full of ads and articles
i suggesting novel gift ideas

For Winter, =~ Tlediorisl support Glft Guide ™ e e
dvertiser ditorial support for
Early Bird Gift Guidé™ ™" editorial support fo

advertisers.
New product preview: A paid editorial column derived from press releases
sent by advertisers. Includes one photo of product. Measures 3 columns by

Ontin uO u S Spec ia l .' 5 3/4 inches. Runs each month with only one new product per month.

Advertisers can run only one new product column per year.




